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The climate
emergency

A golden thread will be 
tackling climate 
change. Wiltshire and 
Chippenham Council’s have 
each passed a resolution that 
acknowledges the climate 
emergency and both are 
working towards achieving 
carbon neutrality. Looking 
after the environment, 
reducing the likelihood of 
flooding, limiting vehicular 
access to the city centre, 
improving air quality and 
helping tackle climate change 
are reasons why a well-
integrated and well-designed 
town centre is important for 
Chippenham’s central area.



What the baseline 
reveals 

Changing role of Town 
Centres – from 
necessities to 
experiences

Lack of a single, 
consensual vision has 

been a negative

Great opportunities 
remain which are 

currently unrealised 

Simple interventions 
can make a big 

difference

A lack of profile for local 
distinctiveness – what is 

the unique offer?

The River is only a 
partially realised asset 
with far  more to give

Growth in homes needs 
to be matched by town 

centre renaissance. 

Successful funding bids 
benefit from a coherent 
single strategy and a list 
of shovel ready projects

The Town needs 
celebrating and a image 

boost



Challenges facing Chippenham Town Centre (1)

Public transport, pedestrian and 
cycling connectivity and links to the 

town centre and railway station need 
to be improved.

The railway is a barrier to movement 
between the north and south of the 

town.  Connections across the railway 
are few and contribute to the 

bottleneck for vehicles crossing over, 
increasing travel times to the town 

centre significantly reducing the 
opportunity for sustainable growth. 

The road network is congested with 
‘bottlenecks’ in and around the town 

centre

Chippenham does not attract cultural 
visits apart from a small percentage 

visiting Lacock Abbey. 

Business parks and out of town retail 
parks / supermarkets do not 

complement the town centre and 
draw visitors and spending power 

away from it. 



Challenges facing Chippenham Town Centre (2)

Chippenham retains a large 
proportion of convenience and DIY / 
hardware shopping trips but this is 
mainly to out of centre locations.  

Chippenham leaks the majority of 
comparison shopping.

Retail driven improvements in the 
centre are likely to be challenging on 
the basis of the current state of the 
UK non-foods sector and a general 
reluctance by a number of retailers 

to open new stores /expand existing 
floorspace.

Recent improvements to retail offer 
may comprise a natural limit for 

what the town can achieve partly 
due to the continuing negative 
influence of larger competing 

destinations such as Bath, Bristol, 
Swindon Outlet Centre and Cribbs 

Causeway.



Opportunities for Chippenham Town Centre (1)

Chippenham has excellent 
train links to London and 

Bristol, but improved 
access is needed to the 

station.

Chippenham benefits from 
good built environment 

with a historic centre that 
is not used to its benefit.

The river front is one of the 
town’s greatest amenities 
but is not being utilised to 
its full potential and access 

to it could be improved.

The town retains three 
quarters of trips for health 

and beauty goods.

The Reel cinema on 
Marshfield Road attracts a 

64% market share.

Chippenham’s food and 
beverage uses are more 
popular during the day 

than in the evening



Opportunities for Chippenham Town 
Centre (2)

Vacancy rate in the town centre has 
remained quite constant, although 

the make-up of the town centre has 
changed with an increase in service 
uses and a reduction in comparison 
goods retailers in line with national 

trends.

Opportunities to re-dress the 
balance between the town centre 
and out of centre locations should 

be explored.

A crossing of the River Avon, at the 
south end of Charter Park, could 
provide pedestrians and cyclists 

from residents to the east of 
Chippenham with a more direct 

route to the west.

There is an opportunity to make the 
town centre a vibrant meeting place 
for the community to shop, interact 
and enjoy their leisure time, and a 
visitor destination in its own right.



Future 
Chippenham 
Engagement 
November-
December 2021: 
Questionnaire 
responses



What do you like about 
Chippenham?

• Town character
• Strong sense of 

community
• Green spaces and 

countryside



What don't you like 
about Chippenham?

• Lack of amenities and 
shop closures

• Traffic and wider 
infrastructure issues



What should Chippenham look 
like in 20 years time? 

• Regeneration / development of 
the town e.g. enhancing the 
riverside

• An eco-friendly / green 
Chippenham

• Enhanced town character / 
strong community

• Improved employment 
opportunities / shops

• Improved transport





Creating
People-friendly
places



Enhancing public spaces 
to encourage people to 
linger, socialise and 
interact. 

Consolidating car parking

Improve the experience of 
walking and cycling 
within, to and from the 
central area

Reducing the dominance 
of the car within the town 
centre

Improve wayfinding and 
interpretation of routes 
through the central area

Creating people-friendly places

Greater use of the existing 
green corridors.



Improving open
Space and the
environment



Celebrate the Town’s relationship with the river and 
countryside

Improving open space and the environment

Deliver a River Park/Green Corridor project





A New River 
Park for 
Chippenham





Creating
vibrancy



Giving residents and visitors an experience which they 
really enjoy, want to repeat and recommend to 
others. 

What is vibrancy?

Its life, activity, enjoyment and the feel of a place. 



Projects to introduce vibrancy 

Making the best 
use of vacant upper 
floors within the 
Town

Deliver town centre 
regeneration 
schemes

Deliver an artisan  
vibe

Improve and 
protect the 
evening 
Economy

Encourage 
events/activities 
and temporary uses 
to make more use 
of the public domain











Bringing out the 

qualities



Bringing out the qualities

Enhancing the 
appeal of shop 
Fronts

Enhancement of the 
public realm

Support re-purposing of 
heritage buildings, under-
utilised rear courtyards 
and upper floors













The transformation of a 
canal towpath in London 
into a high-quality route 
for walking and cycling is 
estimated to have 
produced £5,487,130 of 
benefit.

Lambeth Council’s evening 
strategy created a further
3,000+ jobs in food 
(not takeaway), 
entertainment and arts, 
while also increasing the 
public feeling of safety.

For the four events up to 
2015, Lumiere Durham 
attracted a quarter of a 
million visitors each year 
and an estimated 
economic benefit of some 
£21 million to the city.

Pop Brixton attracted a 
footfall of over 1.6 million 
and 47 new businesses 
supporting nearly 200 FTE 
jobs.

Kelso implemented a 
new shopfront policy 
which contributed to a 
28% increase in footfall.

Norwich HEART 
Development plan – a 
project to invest £495,000 
in public realm and retail 
space improvements in 
the Lanes area of Norwich 
– was calculated to have a 
return of £16.68m.

Why?



Enhancing this 
beautiful  town 
sensitively

Creating an 
experience that 
attracts 

Quality of life 
as an 
investment 
attractor

Still the 
Chippenham 
you know but 
more diverse

Economically 
robust and 
adaptable. 

More things to 
do 

Resileint to  
shocks and 
change





Next Steps


